
Media studies offers students the chance to analyse ways in which 
the mass media contribute to people’s understanding of the 
contemporary world - a world marked by the intense growth of 
media forms. It’s an exploration of the media including detailed 
analysis of the various industries, texts and audiences. Our course is 
designed to widen the intellectual horizons of all students through 
the analysis of both global and historical media.

There is also a practical component that allows students to create 
their own texts (print, or moving image).

The course covers topics such as:

1. Analysis of media texts in relation to the theoretical framework;
• Media language: how the media through their forms, codes, 

conventions and techniques communicate meanings.
• Media representations: how the media portray events, issues, 

individuals and social groups.
• Media industries: how the media industries’ processes of 

production, distribution and circulation affect media forms and 
platforms.

• Media audiences: how media forms target, reach and address 
audiences, how audiences interpret and respond to them and 
how members of audiences become producers themselves.

2. Exploration of how and why newspapers and their online 
counterparts are evolving as media products and the relationship 
between both online and offline news. 
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3. Analysis of how media products construct and communicate 
meanings and audience responses.

4. The different contexts surrounding 
contemporary media products

A LEVEL COURSE CONTENT
Media Messages

Section A: News and Online Media 

This section consists of two linked in-depth studies that focus on 
contemporary news in the UK, requiring learners to explore how and 
why newspapers and their online counterparts are evolving as media 
products and the relationship between both online and offline news. 

Section B: Media Language and Representation

Learners will explore media language and representation, through 
media products set by OCR in the following media forms: 

• Magazines 
• Advertising and marketing
• Music videos

Evolving Media 

Section A: Media Industries and Audiences 

Learners will explore media industries and audiences, through media 
products set by OCR for:

• Radio
• Video games
• Film

Section B: Long Form Television Drama 

Learners will engage in one in-depth study of television as an 
evolving, global media form. Learners must study one complete 
episode of a contemporary English language long form TV drama 
and one complete episode of a non-English language long form TV 
drama to inform their study.

Non examination assessment (NEA) component
Learners will create a cross-media product in response to an OCR 
set brief. Previous briefs have included creating and making a fashion 



magazine, radio show, music video and a website which goes 
alongside these.
The coursework consists of:

• Research into existing similar media products.
• Planning your brief using a range of pre-production documents.
• Creating your product.

A LEVEL ASSESSMENT
Media messages: 2 hour written paper worth 35% of your final grade
Evolving media: 2 hour written paper worth 35% of your final grade
NEA component: 30% of your final grade

REGULAR WORK
Lessons focus on developing your ability to understand, discuss and 
work with different media forms. You will be expected to watch 
and research many types of media and make use of a range of 
technology to present and assess your understanding. There is a 
heavy focus on extended writing. Developing an idea (analysis or 
argument) is an essential skill in media industries and therefore the 
course will support you in developing your use of technical and 
theoretical language.

You will also be working practically with research, storyboarding, 
publishing and editing software, camera equipment and developing 
your own production project.

THIS COURSE WILL APPEAL TO…
Anyone who is interested in understanding how different media 
industries work and the role that the media plays in our lives. The 
course will be particularly useful for students considering future 
careers in media or media-related industries – public relations, 
publishing, advertising etc.

SPECIFIC REQUIREMENTS
You must have at least a 4 in either English language or literature. 
You will also need to possess good written communication skills, 
have an enquiring mind and pay close attention to detail. You will do 
well on this course if you are self-motivated and passionate about 
analysing, discussing and creating various media forms.

ADDITIONAL INFORMATION



Our specialist facilities and equipment include the Adobe Creative 
Suite (InDesign, Photoshop etc) and a range of camera, lighting and 
sound equipment.

DESTINATIONS/POSSIBLE CAREERS
Media studies can lead to a vast array of careers in the creative 
industries with the A level course being a highly respected first step 
towards a specialisation.

Students who have studied media studies have gone on to study 
Media and Communications, Media and Sociology, Fashion Buying 
and Merchandising, Fashion Photography, Public Relations, and 
Product Design and Innovation, Film Production, Film and TV 
Production and Psychology.

WHAT STUDENTS THINK
“I enjoyed doing the coursework, and also the media texts we used 
were fun.”

“I really enjoyed the course especially the theory part of it and the 
analytical side of things as well as the production.”

“You can tell the teachers are interested in the course and in 
teaching it as they are very passionate and try to make things 
interactive and easy for the students.”
“When I needed help with any work, I received it straight away.”
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